

POPULAR MICROSOFT® FAMILY TECHNOLOGY NIGHTS

 HELP  PARENTS AND KIDS THIS YEAR IN 30 METROPOLITAN AREAS 

DISCOVER THE JOY OF LEARNING WITH COMPUTERS



Gateway 2000 and FamilyPC Magazine Cosponsor the ‘95-’96 School Year’s Events





	REDMOND, Wash., August 1, 1995 -- Microsoft Corporation today announced 30 metropolitan areas for its popular Family Technology Nights seminars in the 1995-1996 school year.  Gateway 2000 and FamilyPC magazine will cosponsor this year’s events, which are expected to reach 1,500 schools with donations of more than $300,000 in Microsoft® software.

	As part of its commitment to education, Microsoft offers these free seminars through local school parent organizations such as the Parent Teacher Association/Parent Teacher Organization. Launched in October 1993, Family Technology Nights are designed to introduce parents, educators and students to exciting, new technology available for home and school use.  In the first two years, the program reached more than 1,750 schools and resulted in donations of more than $300,000 in software.

	“Microsoft is proud to offer Family Technology Nights to schools nationwide to help ensure that children, parents and educators are aware of new kinds of electronic information and tools,” said Patty Stonesifer, senior vice president of Microsoft Consumer Division.  “Computer skills are an important part of education today.  We hope these seminars continue to educate parents and teachers about technology that enriches and enhances the learning environment for their children both at home and at school.”



-more-

�	The tens of thousands of participants in the past two years have indicated that Microsoft Family Technology Nights successfully help families discover the joy of learning with computer technology and help prepare children for the Information Age.  Parent and PTO coordinator Kay Ziels of Totem Falls Elementary School in Snohomish, Wash., who participated in last year’s program, said, “Microsoft Family Technology Nights are a wonderful opportunity for both families and educators to see the exciting technology available.  And, our school earned seven free software programs.”

	Teaming with Gateway 2000 and FamilyPC magazine, Microsoft will present its Family Technology Nights beginning in September and continue throughout the 1995-1996 school year (see list of cities and schedule attached).  “We are excited to work with organizations like Gateway 2000 and FamilyPC magazine that share our commitment to make technology understandable, accessible and easy-to-use,” said Stonesifer.

	“Gateway 2000 is very excited to be part of Family Technology Nights,” said Al Giazzon, director of marketing for Gateway 2000.  “Gateway 2000 welcomes the opportunity to show parents and teachers the incredible educational multimedia learning tools and easy-to-use hardware systems available to their children.”

	“Computer technology is now a part of daily family life for millions of people.  Parents and educators welcome the chance to learn how to get the most out of hardware and software,” said Dan Muse, editor, FamilyPC magazine.  “We’re happy to be able to reach out to parents and kids through Microsoft Family Technology Nights.”









-more-



	The hour-long Family Technology Nights seminars, sponsored by the school’s parent organization, feature:

a presentation by a local technology expert.  Topics include an introduction to computer technology, current technology trends in schools, how to use computers to help children do better in school, and how to select hardware and software.

demonstrations of the latest computer software available for home and school use, including the new Windows® 95 operating system.

hands-on opportunities for families to test drive computer hardware and software programs.

free software donations to participating schools through local PTA/PTOs.

opportunity for parents to get selected Microsoft software, which earns additional free software for their school.

	For more information or to arrange a Family Technology Night, parent organization officials can call 1-800-203-5520.  Interested educators should contact their school’s parent organization to arrange a seminar.  Additional information also is available on the Microsoft Home Page on the World Wide Web (www.microsoft.com).

	Microsoft is committed to introducing families to the many ways technology can make learning fun.  The company participates in many programs with organizations that demonstrate that same focus, such as Scholastic, Inc., PBS, the American Library Association, the National PTA, the Library of Congress and the Computer Learning Foundation.  In addition to Microsoft Family Technology Nights, Microsoft also supports education through other national and local programs and resources such as “Help Workshops” for educators who invest in technology and The Networking Road Map, a comprehensive planning guide to computer technology in K-12 schools and districts.



-more-

	Gateway 2000 (NASDAQ “GATE”), a Fortune 500 company founded in 1985, currently sells more PC-compatible systems through the direct market channel in the United States than any other PC manufacturer.  The company’s 1994 sales were $2.7 billion.

	FamilyPC magazine is published 10 times a year by a joint venture between The Walt Disney Company, the leading family marketer, and Ziff-Davis Communications, the leading publisher of computer magazines.  FamilyPC magazine is the leading source of information and inspiration for the booming family computer market.  In less than a year, FamilyPC magazine already has reached a circulation base of 300,000.  Advertising Age recently named FamilyPC magazine runner-up for its “Magazine of the Year” 1994, making FamilyPC magazine the first magazine ever to be so designated after only two issues.

	Founded in 1975, Microsoft (NASDAQ “MSFT”) is the worldwide leader in software for personal computers.  The company offers a wide range of products and services for business and personal use, each designed with the mission of making it easier and more enjoyable for people to take advantage of the full power of personal computing every day.  The Microsoft Home brand was created in response to customer demands for a line of useful, premier-quality products for everyone in the home, and offers software in the categories of Home & Small Business Management, Kids, Entertainment and General Reference.
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Microsoft and Windows are registered trademarks or trademarks of Microsoft Corporation in the United States and other countries.



�FamilyTechnology Nights

1995-96 Cities









Atlanta

Baltimore, Md.

Boston

Charlotte, N.C.

Chicago

Cleveland

Columbus, Ohio

Dallas

Denver

Detroit

Fairfield County, Conn.

Houston

Kansas City, Mo.

Miami

Milwaukee

Minneapolis

New York/ Westchester County, N.Y.

Orange County, Calif.

Philadelphia

Phoenix

Pittsburgh

Portland

Sacramento

San Diego

San Francisco/San Jose, Calif.

Salt Lake City

Seattle

St. Louis

Washington, D.C.

Wilmington, Del.
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